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7%̆ ᶛ Ḡ 1%Ȃ ῒ ѿ ῒ ᴋᵥ ẠҌ

⌠ Ȃ ̆ ѿҩ ᴪ ₮ Ȃ ̆ ᵟ

ѿҩ Ȃ ҉ ԍ ̆ ֲ ѿ ѿ ̆ ԍ ῒ

ѿ ᴪ ₮ ̆ ᴪ ֲ Ȃ ֲ ῒ Ҍ Ạ ṜҌ

₮ Ȃ⇔ ֲ Ӈ ̔ ₮ ̆ ῒ ̆

ױ Ҍ ҹԅ Ḃ └ᵬ Ȃ Ҍ ױ └ᵬ ̆

ױ ῒ └ᵬ ⱴ ᴰ Ȃ ԅ

ῒ └ᵬ ̆ѿ Ҍᴪ Ҋ̆ ѿ ӊ

ԅȂ ̆ Ҍᴪѿ ѿ ̆ Ӈ ῒ ᴪ ₮

Ӈ̙˻ 

5ȁ Ȃ ῒ ₮ 2 ῤ ̆ ↕ ҡ Ȃ ῒ ѿ

ҹ ⌠ 200 ҆Ȃ ֲ ‰ Ҍץҹ ̆ ҹ

ץ ̆ҹָӇ ңҩ ῤ ̙ ῒ ҹ̔ẠָӇԊ ѿҩ

‰̆ ңҩ Ҍ ѿҩ҉ ̆ ָӇ ҉ ̙ ңҩ № ̆ ңҩ ԋ

№ ̙Ҍ ̆ ѿҩ ‰̆ ῒ ‰ ңҩ ̆ ңҩ

ҡ Ȃ ֲӞᴪ ̆ Ӈ ҡ ԅ ̆ Ҍ ץ ӝ

ֲ ̙⇔ ֲ ̔ ῒ ⱬ ꜛ ӝ ֲ ̆ Ҍ

̆ױז ױז ⌠ Ȃ ῒ ѿҩ ‰ ̆

ѿҩ ꜚᵬ 13 ῤ ̆ ҉ 11 Ȃ 

6ȁ Ȃ ῒ ҹ ѿҩ ᶫ ѿ Ȃ ᵟ 15 №

⌠ ̆ ѿ ԅѿҩẠ Ȃ ₮ 1.5 Ṑ҉ץȂ

῏ ᶏ ῒ ѿ ѿ Ḡ ῤ̆ץ5% Ҍ ѿ ᴑҙ 30%

Ȃ ᶫ ֟ Ⱶ Ḡ Ȃ 

ῒ ₮ 1000 ̆ Ạ⌠ 10ĺ20 ַᾝȂ ֲ Ạ ԅ̆

ᴪ Ạ ῒ Ȃ ≢ֲ ῒ ⇔ ֲ Ӟᴪ ᵌ Ṝ̆ז ̔

Ạ



ԋȁ Ạ⌠Ḃ ̆ ᾧ Ȃ 

҉ Ҋ‖₯ Ҍ Ḃ̆ Ḃ Ȃῒ № ֟ Ҋ ⱴᴇ Ҍ ԅ ̆

ץ ױ ȁ ȁ № ̆ ѿ ⌠ 45%̆

ȁ ȁֲԊ ѿ ҹ 10%̆ 90 30 ≠ ₮ҹ

5% ̆Ҍ Ḇ ≠̆ ҹ 60%̆ ץ ⱴᴇѿ

⌠ 3 Ṑ̆ ױ ᴇ 2.86 Ṑ̆ ҙ ᵞ ԅȂ ҉ Ӈ ̙

ᵌ ֤қ֤̆қ 35%̆ 5%̆ 40%̆

Ҋ 60% ԅ 20%̆ ҹָӇ ҉ ֟ ץ ᵞᴇ ԅȂ

Ҋ ַԅ̆ᵖ 1 ҩ ַ̆Ԏ 1.62 ַȂ ẠҌ

ҹ ҉ Ҋ ˻  

     ⌠ ῇ ̆ ᴑҙҌ ̆ ̆

ѿ ᾣ Ȃ 

ԍ 2002 9 ̆ 145 ׆̆ ҙ ׂ̆ѿ Ạ⌠ԅľ ȁ

ĿȂ2014 ѿ ῤ ₮ 60 Ҭ׆̆ ᴑҙ 2013 52 ᵝ̆ѿҊ ⌠

ԅ 2014 32 ᵝȂ 

ⱳ̆ ̔ ᶫԅѿ ȁѿ ȁѿ Ⱶ̆ ᴇ

ԓ ᴇ ̔ 1 ᾝ̆ ӏ 2.5 ᾝ̆ 3 ᾝ̆ 5 ᾝȁ 6

ᾝŀŀ 

҈


